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FUERTE GROUP HOTELS

Fuerte Group Hotel is the hotel division of Grupo El Fuerte, an Andalusian family business group
founded in 1957 by José Luque Manzano. Following the opening during the same year of the Fuerte
Marbella hotel, the first hotel establishment to open in the centre of Marbella and the Fuerte Hoteles
chain’s first, the company continued to expand to achieve its current portfolio comprising six 4 star
holiday hotels and 1 rental apartment complex, all located in Andalusia (in Malaga, Cadiz and Huelva).
In 2016 it launched a new hotel brand, Amare, targeted at the adult market. Its first establishment was
the refurbished Fuerte Miramar, which changed its name to become Amare Marbella Beach Hotel.

The El Fuerte Group, which also includes the We Company business group and the Fuerte Foundation,
it is well known for its sustainable development strategy, which includes management systems that
guarantee minimal environmental impact, the promotion of local culture and economies, and a focus
on employee welfare, guest satisfaction and the development of underprivileged groups.

Foundation: Marbella (Malaga), 1957

Avda. Puerta del Mar 15
29602 Marbella (Malaga)
Tel. (press): (34) 952.92.00.19 Ext. 10701
E mail (press): communication@fuerte-group.com
Internet: www.fuertehoteles.com
Bookings: (34) 900.82.82.32

Corporate headquarters:

Chair: Isabel Maria Garcia Bardén

Managing director: José Luque Garcia

IT Director: Miguel Angel Lépez

Finance, Legal Services and Tax Director: Antonio
Fernandez

Human Resources Director: Maria Ceballos

Sales Director: Martin Aleixandre Contelles

Management team:

Brands: Fuerte Hoteles and Amare.

Number of hotels: Six 4 star holiday hotels owned by the company, and 1

leased apartments complex.

Number of rooms:

Number of beds:

Specialist nature of the offer:

Contract types:

Geographical distribution:

Average hotel workforce 2016:

Total hotel income 2016:

1.636
3.739

Family hotels and apartments at the beach, and one at the
mountains; ideal hotels for practicing sport; sustainable
tourism hotels and hotels focusing on the adult market.
Hotels owned by the company, and leased apartments.

Andalusia: Mélaga, Cadiz and Huelva.

664 of whom 92% are from the provinces where the hotels
are located.

58,3 million euros.


http://www.fuertehoteles.com/
http://www.grupoelfuerte.com/
http://www.fuertehoteles.com/hotel/fuerte-marbella/el-hotel/
http://www.fuertehoteles.com/hotel/fuerte-marbella/el-hotel/
http://www.fuertehoteles.com/
http://www.amarehotels.com/

Awards:

Social responsibility:

Environment

Dofana Sustainable Business Award (V edition) (2005).
Andalusia Tourism Award (2006).

Andalusia Medal, awarded by the Council of Andalusia
(2010)

“Hotel Sector Order of Merit” awarded by the Executive
Committee of the Spanish Hotels and Accommodation
Confederation (CEHAT) (2010)

Socially Responsible Business Prize, awarded by the Méalaga
Local Government (2011).

Under the motto “Caring for people and the environment’

For over 50 years the Grupo El Fuerte has been developing
responsible tourism, allowing the company to coexist in
harmony with the environment and cultural and socio-
economic surroundings. All of our chain’s hotels are guided
by the principle of sustainability and have incorporated
new management systems to guarantee a minimum
impact on the environment and the promotion of local
culture and economies; they focus on employee welfare,
guest satisfaction and the development of underprivileged
groups.

A Corporate Social Responsibility (CSR) report is published
each year, including a summary of the main social-cultural,
economic and environmental projects that are run by the
group’s establishments throughout the financial year.

It's possible to take avirtual tourof the sustainability
measures applied by Fuerte Group, which includes visual
representations of all of the actions taken by the company
in each area of the hotel, to raise awareness among guests
and make sure that they participate in respecting and
caring for the environment.

As part of the sustainable tourism strategy and caring for
the environment, one of the indicators under strict control
is the carbon footprint, which indicates the amount of CO2
released into the atmosphere as a result of the hotel
activity, expressed in tonnes or kilograms of CO2 per guest.
At the end of 2015, Fuerte Hoteles had released 11,217 kg
of CO2 per stay, 9.7% less than in 2014.

In this regard in 2015 Fuerte El Rompido (Huelva), received
the Re Think Hotel Prize, in the TSMEDIA -category,
recognising it as one of the 10 best hotels in Spain in terms
of sustainability and hotel refurbishment. Furthermore, this
hotel has neutralised the carbon footprint resulting from all
of its activity in 2015, through a project to offset this CO2.
This initiative consisted of investing in a forestry project in
Brazil to eliminate from the atmosphere a volume of



https://www.youtube.com/watch?v=iRgKJGjENNM
http://www.fuertehoteles.com/grupo-el-fuerte/turismo-responsable/
http://fuertehoteles.com/responsible-tourism/
http://www.fuertehoteles.com/hotel/fuerte-rompido-cartaya/el-hotel/?gclid=Cj0KEQiArJe1BRDe_uz1uu-QjvYBEiQACUj6op14qP9xWyL4Oqgj8EPEoxJBNC6Wq3tljkYolqSI7o8aAoVE8P8HAQ
http://www.rethinkhotel.com/2a-edici%C3%B3n-concurso-re-think/

